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Welcome back!

NEW YORK’S 49TH ANNUAL



        Ours is a unique experience built by creators and beloved by fans. We convene             

         the most innovative costumers, puppeteers, special effects makeup artists, 

         designers, musicians, performance artists, and theatrical technicians in 

         ONE PLACE  for  just  ONE NIGHT. 

        At a glance…

       •  America’s Only Major Night Parade

       •  Named “The Best Event on Earth” October 31st  by Festivals International 

       •  2 Million Live Spectators

       •  80,000 Costumed Participants

       •  52 Live Bands

       •  16 Unique Floats

       • 2 hours of LIVE broadcast coverage by NY1

THE ARTIST HOLIDAY

COMMUNITY
“ It’s the one night when everyone seems to get along,” said the NY Times.

The Village Halloween Parade is an event and environment where all are welcome; 

creating a sense of inclusion is the core of our mission. Open spaces become 

re-purposed and artistically activated. 

The Parade is hailed by the NYPD as a valuable institution that helps makes 

Halloween safe for New Yorkers. Crime decreases in the Village on Halloween 

night. It is a family event, with positive creative expression for young people 

in a safe, celebratory environment. The Parade serves the City by providing a 

restorative, community event that brings New Yorkers of all ages and backgrounds 

together. 



REACH

• 25% year-to-year growth 2014 - 2022 in 
     Facebook followers

• 28k fans ‘checked-in’ at VHP ‘19

• 2:1 Female to Male social media audience across platforms

• Instagram growth continuous since 2015: 6K

• Global online audience in 46 countries

• 475k+ unique page views in October 2019 alone at
     halloween-nyc.com

• 2 hour LIVE local broadcast on NY1 

• Curated post feed year-round, especially 
     September 1 - November 1. Posts recognize 
     sponsors, artists, participants/fans, and the 
     event’s fantastic history



ARTISTRY

THEME: Let’s Play!

Since its inception, the Halloween Parade has fostered a style of  Pageant Puppetry 

unique to the event. We commission artists from across the country and the world, 

and frequently collaborate with:

• HERE Arts Dream Music Puppetry Program 

• MacArthur Fellow Basil Twist

• Processional Arts Workshop

• The Puppeteers Cooperative of Boston

Each year there is a theme for the Parade which is expressed by Giant Puppets and 

original choreography. The 2019 theme was “Wild Thing!”  inviting all parade 

participants to unleash their imagination, as a chimera set free from its cage, to express 

their wildest, most fantastic artistry. Every year a parade theme merges the mythic 

underpinnings of Halloween with the zeitgeist of present day life.

PAST THEMES AND ILLUSTRATIONS:

        •  Freedom!  (2022)•  Wild Thing!  (2019)       •  Let’s Play! (2021)

        • I AM a Robot! (2018)     • Cabinet of Curiosities (2017)   

• Wings of Desire (2016)  • Ghost! (2015)   

• Memento Mori with Haitian Artists after the Earthquake

• Revival! with NOLA artists after Hurricane Katrina

• Tick! Tock!   • The Garden of Earthly Delights

• Shine a Light!



• Amtrak 

• Annheiser Busch 

•Astroglide 

• Avenue Q 

• Bacardi

• Barefoot Wines

• Barclay Hotel

• Ben & Jerry’s Ice Cream

• BMW

• Bowery Presents

• Boxed.com

• Cannabis Energy Drink

• Captain Morgan 

• Columbia Records 

• Comedy Central 

• Con Edison

• Double Verify

PAST PARTNERS AND SPONSORS 

• Dos Equis

• Durst Organization 

• Elektra Records 

• Emergen C

• Empire State Bldg. 

• Family Guy

• Focus Features

• Ford

• Four Loko 

• Friexenet

• Geek Squad

• iheartmedia

•Insomnia Cookies

•Jagermeister

•Jeep

•Jet Blue

•Juicy Fruit

• Kind Foods

• KISS

• Liberty Tax

• MAC Cosmetics

• Mammoth Records

• Manheim Steamroller

• Monkey Shoulder

• Mexican Tourism Board

• Miller Brewing

• Mini Cooper

•Monkey Shoulder

• Monster Energy Drink

• National Endowment for  
      the Arts

• New Line Cinema 

• Ninja Turtle 2 Movie

• NY 1

• NYC & Co  

• New York City Mayor’s  
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• NYC Dept. of Cultural  
      Affairs

• NYPD

• New York State Council  
      on the Arts
• PACHA

• Pedialyte

• Perrier

• Ripples

• Rubie’s Costume    
     Company

• Rudin Foundation 

• Snapple 

•Spamalot 

• Starbucks 

• STOMP

• Syfy Channel 

• Thailand Tourism 

• Titos Handmade Vodka 

• Underarmor

• USA Networks 

• Vespa

• Village Voice 

• Human Security

• Webster Hall 

• Wicked 

• WKTU  Radio

• WPIX

• Z100 Radio 

• Zappos 

• Zip Car



• Presenting Sponsor Rights

• Category Exclusive Sponsor Rights

• Float Sponsorship and Hosting

• Brand-Unique Puppet or 
      PerformanceTroupes

• VIP Viewing Area Spaces

• Jefferson Market Library Events
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PROMOTIONAL

SOCIALEXPERIENTIAL

•  TV Broadcast Logo recognition:  NY1

•   WKTU and Z100 PSAs

•  Product or Media Launch 

•  In-Parade Sampling or VIP Area Integration
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•  Lamppost Banner Signage    

 

•  Targeted #Hashtags  

•  Integrated Instagram and Twitter 

•  Facebook Photo Series

•  NEW: Periscope casts from parade

•  NEW: Snapchat stories from parade

•  Print Media Logo/Copy Inclusion 

•  Earned Media Inclusion 

CHOOSE YOUR OWN PATH
The Village Halloween Parade offers many opportunities for individual, group, 

and corporate support, each uniquely crafted.



                                 Like to think BIG or considering a Presenting Sponsor or multi-year campaign?      Let us  know...

• Up to 5 Partners; includes several 
�������������P�H�G�L�D���E�H�Q�H�À�W�V
• Ideal for new product launches and 
      day/date promotions
• Walking route distribution with brand teams
• Options to scale up and include branded 
       vehicles for distribution

• Up to 20 Guests and Performers on Float
•  Accompanying  Performers Along-side Float
• Access to VIP Viewing Space
• Earned Media, Social, Online, Radio,  TV,
      Broadcast/Stream, and other promotional 
�������������E�H�Q�H�À�W�V���L�Q�F�O�X�G�H�G��
•  Float costs addtional.

• Themed custom puppets or performances
• Custom vehicles
• Social, Online, Radio, TV and other    
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• 1500 Impression throughout the 5 boros
•  up to 2 months, starting  September 1, 2022

•   TELEVISION:  NY1 LIVE TELECAST
•  Sponsor Roll: 1x Logo and Voiceover• 
• RADIO:  WKTU and Z100
     100 PSA’s with sponsor mention on both WKTU        
     and Z100
•  Facebook, Twitter, Instagram custom posts TBD 

FLOAT $25,000+

IN-PARADE CONCEPTS $7,500+ Digitial Kiosks    $5,000+

• Up to 3 Partners, includes several 
�������������P�H�G�L�D���E�H�Q�H�À�W�V��
• Direct-to-consumer sampling by 500 select 
      guests near our Broadcast 
• Ideal for in-kind hospitality, content-
      building ideas, or canvassing 

VIP AREA PARTNERS $1,500+

TELEVISION, RADIO, PRINT, DIGITAL SAMPLING IN-PARADE $3,000+

EXPERIENTIAL MEDIA PRODUCT



Support the Village Halloween Parade’s commitment 
to the arts and community in New York City.
      
We are a tax-exempt  501c3 
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Jeanne Fleming
Artistic and Producing Director
vhpdirector@gmail.com
845. 758. 5519
      

CONTACT


